S[o[TIC]M

For Holidays.

(-
m Travel Smooth

L WL LY thomascook.in

A FAIRFAX Company

Thomas Cook India & SOTC Travel Joint Survey
THIRD HOLIDAY READINESS REPORT (June 2021)

Survey Period : May 25 —June 4, 2021
Sample Size : Over 4000 customers
Key Markets : 60% from top 8 metros, 40% from tier 2 and 3 cities, Average age : 35
Demographics : 65% of the respondents were male and 35% female
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Top consumer demands / drivers.

81%

Refundable / zero cancellation

52% re- sanitation of room as a key requirement

48% and 34% fully vaccinated hotel staff and
drivers respectively

*Total percentage of all respondents doesn't add up to 100.

Vaccinated and ready to travel

81%)  Vaccinated 19% Waiting

Preferred destinations
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54% 46%

Preferred International
Destinations
Dubai / Abu Dhabi,
Himachal, Andaman, Maldives, Thailand,

Goa & Kerala Mauritius & Europe

Preferred Indian
Destinations
Kashmir, Ladakh,

Prefer to travel with
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,/Booking channels: Indians need human
interface for guidance & reassurance
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77% 23%
Require Website
guidance / App
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® 279% visit an outlet
e 17% home visit

e 33% contactless options of
virtual store/ video chat



